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BRAND REACH
Circulation: 69408 (ABC)*

Readership: 389,000
Subscribers: 16,400
Unique users: 245,000
Social audience: 1.3M
Email subscribers: 51,000

*SOURCE: ABC JUL-DEC 2015

ON-PAGE ADVERTISING RATES

DPS £10,000
Full page £6,000
Premium positions (IFC, IBC, OBC) + 10% loading

Full page advertorial £9,600
Half-page £3,300
Quarter-page £1,815
Classified from £300

ONLINE ADVERTISING RATES

Website leaderboard from £9 CPM
Website MPU from £11 CPM
Sponsored native content from £20 CPM
E-newsletter MPU £18CPM
E-newsletter baseline banner £14 CPM
E-newsletter exclusivity. £40 CPM
Solus e-newsletter £50CPM
Custom solutions POA
CONTACTS

Advertising Sales Executive Patricia Hubbard 01959 543514
patricia.nubbard@kelsey.co.uk

Commercial Manager Emma Doran 01959 543706
emma.doran@kelsey.co.uk

Business Development Manager Hayley Mott 01959 543726
hayley.mott@kelsey.co.uk
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Circulation: 69,408 (ABC)
Print subscribers: 13,200 (ABC)
Total readership' 389,000

THE PSYCHOLOGIES WOMAN

ABC1 female profile: 75%
AB female profile: 32%
Average age: 43

80% work and 52% work full-time,
significantly higher than the
national average (ONS 2014)

75% are the main household
shopper

48% are mothers
30% have children under 16

19% are mothers to children
of prime marrying age (23-35)

SOURCES: PSYCHOLOGIES AUDIENCE
SURVEY, 2015, TGI, Q12015
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OUR REACH

- 1,986,10

- Intelligent, aspiring, high-net worth women
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OUR AUDIENC]

79% are actively looking for ways to improve their
health and wellbeing

L

7090 scek inspiration for travel ideas from Psychologies

80% work, compared to a national average among
women of 67%

3 times more likely to be self-employed than the
average woman

61% spend in excess of £20 on haircare every month

45% spend more than £150 on clothing every month

SOURCE: PSYCHOLOGIES AUDIENCE SURVEY, 2015




ON-SALE DATES & COPY DEADLINES

Issue Copy deadline Publication date
JANUARY 16 9 November 27 November
FEBRUARY 16 3 December 24 December
MARCH 16 11 January 29 January
APRIL16 8 February 26 February
MAY 16 7 March 24 March
JUNE 16 11 April 29 April
JULY 16 9 May 27 May
AUGUST 16 6June 24 June
SEPTEMBER 16 11 July 29 July
OCTOBER 16 8August 26 August
NOVEMBER 16 12 September 30 September
DECEMBER 16 10 October 28 October
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Offering a unigue womens lifestyle package, Psychologies mixes

MIND OVER
MATTER

inspiring personal development features with A-list interviews and

articles on relationships, family, travel, food, fashion, beauty, health
and wellbeing. Psychologies celebrates confident, contemporary, style-
conscious women who want to get more from every aspect of their lives.

Readers look to Psychologies for genuine
What do Jood-for-thought and tools for living. ; 'Z]f 'af'ﬂ'ﬁa
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