
MEDIA PACK 2020



TO DELIVER THE MOST IN-DEPTH 

AND AUTHORITATIVE 

PHOTOGRAPHY MEDIA BRAND IN 

THE WORLD

OUR 

PROPOSITION



TO ENGAGE, EDUCATE & INSPIRE 

PHOTOGRAPHERS

PRODUCT REVIEWS

NEWS & GLOBAL AFFAIRS

FEATURES & INTERVIEWS

TECHNIQUE

BUYING ADVICE

OUR EDITORIAL

STRATEGY



IN-DEPTH 

PRODUCT 

REVIEWS & FIELD 

TESTS



GLOBAL NEWS & 

CURRENT 

AFFAIRS



INSPIRATIONAL 

INTERVIEWS & 

CONTENT



INSPIRATIONAL 

TECHNIQUE & 

ADVICE



CIRCULATION 53K

SESSIONS 420K

UNIQUE USERS 317K

DESKTOP 53% 

FACEBOOK 52K

TWITTER 362K

INSTAGRAM 11.3K

BRAND REACH

Source: Print NRS or ABC multiplied by average TI readership per issue. Digital: average monthly G.A.UK UMV’s. Social: 

average monthly UK Facebook reach. *instagram on global



AVERAGE AGE 59

MALE 88%

ENTHUSIAST 77%

SEMI-PRO/PRO 14%

DSLR 66%

MIRRORLESS                           46%

ESTIMATED KIT VALUE £1K-£5K      48% 

PLAN TO SPEND £1K – £2K ON NEXT 

CAMERA 38%

OWN 4+ LENSES 72% 

75% READ AP REVIEWS TO RESEARCH 

THEIR NEXT CAMERA PURCHASE 

70% TRUST AMATEUR PHOTOGRAPHER TO 

GIVE THEM IDEAS ON WHAT TO DO OR BUY

AUDIENCE 

PROFILE

SOURCE: Amateur Photographer Audience Survey

Base: All Respondents (2,405), AP Readers (2,159), AP Subscribers/AA Readers (755)  



OUR AUDIENCEMEDIA SOLUTIONS



The ONLY weekly photography title in the world

Weekly ABC Audited Circulation 13,144 (Jan-Dec 

2019)

PRINT SOLUTIONS

Display/Dealer/Classified adverts

Creative solutions – Gate-folds, feature sponsorship, 

advertorials, native articles

Bespoke supplements

PRINT



2020 SPECIAL ISSUES

FEBRUARY 29th Feb: Gear of the Year & 

Amateur Photographer Awards

MARCH 21st March: Money Saving 

Special

APRIL 18th April: Shooting with Film & 

Black & White Special

MAY 2nd May: ECO Issue

23rd May: Budget Cameras Special

JUNE 20th June: Mirrorless Special

JULY 18th July: Summer Special

AUGUST 22nd Aug: Second-hand Special

SEPTEMBER 19th Sept: Travel Special

OCTOBER 24th Oct: Lens Special

NOVEMBER 21st Nov: Christmas Accessories 

Buying Guide

28th Nov: Christmas Cameras & Lenses 

Buying Guide

DECEMBER 19th Dec: Christmas Double Issue // 

Celebration of the Year

PLEASE CONTACT THE COMMERCIAL TEAM FOR BESPOKE CONTENT, PARTNERSHIP & SPONSORSHIP 

OPPORTUNITIES TARGETING SPECIFIC OR A RANGE OF ISSUES



DISPLAY RATES

DOUBLE PAGE SPREAD £2,185

FULL PAGE £1,295

HALF PAGE £882

QUARTER PAGE £483

EIGHTH PAGE £305

Creative media solutions POA

PRINT



Amateur Photographer’s digital audience trust our 

recommendations

Highly engaged channels across News, Technique, Reviews & 

Buying advice

Digital strategies DRIVE CONSIDERATION & help brands to 

remain FRONT-OF-MIND

Bespoke solutions available for all budgets

DIGITAL



Amateur Photographer branded content (Advertorials 

& Native content) are created with 3 key principles in 

mind, to be authentic, opinionated and purposeful. 

We maintain a clear editorial tone of voice to 

entertain, educate and inspire

Guaranteed KPI metric set for page views to support 

maximum engagement & value 

BRANDED CONTENT



BRANDED CONTENT

ARTICLE

Bespoke content  written by our 

editorial team & hosted on Amateur 

Photographer

KPI set of guaranteed page views

VIDEO

Video shot at in-house studio or on 

location presented in the Amateur 

Photographer brand personality for 

maximum authenticity

Video views KPI set at time of sign 

off

SOCIAL

Amplification of client’s own or 

Amateur Photographer editorial 

content (reviews) shared to our 1st

party audience

Guaranteed minimum reach across 

social channels
PRICE ON APPLICATION



SOCIAL AMPLIFY



Amateur Photographer is the voice of 

AUTHORITY within the photography market.

We deliver TRUSTED content that engages 

and INSPIRES audiences through their 

passion for photography.

We hold a unique relationship with our 

audience that brands can leverage to 

STRENGTHEN their position

WE HELP BRANDS 

CREATE 

MEANINGFUL 

CONNECTIONS



SOCIAL AMPLIFICATION

Amateur Photographer can share your content across our 

highly engaged social channels driving reach, awareness 

and engagement. 

Your brand will sit side-by-side Amateur Photographer on 

our brand wall  leveraging the trust and authority we have 

with our photography audience. 

✓ Trusted environments

✓ Builds connections

✓ 1st party data

✓ Guaranteed reach to deliver value and scale

✓ Leverage the power of Amateur Photographer



EVENTS



E V E N T S

EDITORIAL

We create meaningful experiences to strengthen 
our connection with our audiences

Commercial partnerships can integrate brands at 
the heart of these experiences

COMMERCIAL

Bespoke events & experiences
Leverage our brands’ trusted authority & reach

Build associations
Breaking down barriers 
Building connections



EXPERIENCES TALKS WORKSHOPS

AWARDSGALLERY 

EXHIBITIONS
PHOTO WALKS



T H E    T E A M

Liz Reid

Head of Market
Liz.reid@ti-media.com

+44 7949 179 200

mailto:Liz.reid@ti-media.com


THANK YOU 


